
there appears to have been virtually no
change in sexual partnerships outside these
marital or regular relationships.
•Access to condoms. A comparison of the
1996 data with the 1990 WHO data shows
that the percentage of respondents who
knew of a condom source increased from
54% in 199018 to 79% in 1996. Moreover,
among those who knew of a condom
source, the percentage of respondents re-
porting less than 15 minutes traveling time
to a source of condoms more than dou-
bled, from 32% to 72%.

Condom Use at Last Intercourse
•Bivariate analyses. Condom use was sig-
nificantly higher among women aged
15–24 than among those aged 25 and older
(Table 1). Among men, condom use was
significantly higher for men 15–29 than for
those 30 and older. There were no signif-
icant differences in condom use between
men and women aged 15–19 and those
older than 30. Condom use at ages 20–24
and 25–29, however, was significantly
higher for men than for women.

Condom use varied significantly by re-
lationship with last partner. For both women
and men, condom use was almost three
times as high for sex with a regular or a ca-
sual partner as for sex with a marital part-

ner. (Of the five men in
the survey who reported
having had sex with a
commercial sex worker,
three used condoms.) 

There was no signifi-
cant association be-
tween schooling and
condom use at last in-
tercourse for women or
men, although for men
the χ2 test was margin-
ally significant at p<.10.
The absence of a signif-
icant association with
schooling is surprising,
and suggests that fac-
tors other than educa-
tion may have a more
important role in deter-
mining condom use in
Lusaka. Nevertheless, it
is possible that some ef-
fect of schooling on con-
dom use is captured by
the respondent’s age or
his or her relationship
with the last partner.

Recall of the Maxi-
mum brand advertising
message showed a sig-
nificant association with

commercial sex partner (not shown). For
this analysis, these cases were recoded as
last intercourse with a casual partner.

Overall, men were almost four times as
likely as women to report having had last
sex with a casual partner (27% vs. 7%).
Men were approximately 5–6 times as
likely as women to have last had sex with
a casual partner, whether they were mar-
ried (26% vs. 4%) or in a nonmarried reg-
ular partnership (5% vs. 1%). In contrast,
unmarried men who did not have a reg-
ular partner were less than twice as like-
ly as comparable women to report having
had sex with a casual partner at last in-
tercourse (73% vs. 41%).

Changes Between 1990 and 1996
•Number of partners. We compared our find-
ings with the 1990 WHO data on the num-
ber of sexual partners that respondents re-
ported having had outside of marital or
regular partnerships in the last 12 months.
In 1990, 33% of men and 9% of women re-
ported having had at least one sexual part-
ner outside of marriage or a regular part-
nership in the last 12 months. In 1996, these
percentages were almost identical (32%
and 9%, respectively). Thus, over a six-year
period, among both men and women who
were married or had a regular partner,

condom use at last intercourse for both men
and women. Forty percent of women and
35% of men who had heard the advertising
message reported having used a condom
at last sex. This finding suggests that infor-
mation about condoms may increase use.

The relationship between the accessi-
bility of condoms and condom use was
significant only for men, who were more
likely to report having used a condom at
last intercourse if they also reported being
within a 10-minute walk of a source of a
condoms (28%) than if they lived further
away (16%).
•Multivariate analyses. We conducted
multivariate logistic regression analyses
to assess the net effects of age, relationship
with last partner, schooling, recall of the
advertising message and the accessibili-
ty of condoms  on men’s and women’s re-
ports of condom use at last intercourse. Be-
fore adding any other variable, however,
we found that age was a significant pre-
dictor of women’s report of condom use
at last sex (Table 3): Women aged 15–19
were more likely to report use of a condom
than were women older than 20. When we
added women’s relationship with their
last partner, this variable became signifi-
cant, while age ceased to be. This is be-
cause younger women are more likely to
be unmarried than older women and
younger women are more likely than
older women to engage in sex with a ca-
sual or regular partner.

Women’s relationship with their last
partner remained significant when school-
ing was added, as well as when advertis-
ing recall was included. Upon controlling
for all of these factors, we found that
women who  had last had sex with a ca-
sual or a regular partner were about three
times as likely as women whose last in-
tercourse had been with their marital part-
ner to report condom use. In addition,
women who recalled the advertising mes-
sage were almost three times as likely as
other women to report condom use at last
intercourse. Finally, when access to con-
doms was included, there was no change
in the effect of women’s recall of the ad-
vertising message on condom use. 

For men, age showed a powerful effect
on condom use at last intercourse (Table
4). Even after their relationship with their
last partner, schooling and recall of ad-
vertising were controlled for, age re-
mained significant: Men aged 15–29 were
more than three times as likely as men
older than 30 to report having used a con-
dom at last sex.

Men’s relationship with the last sexual
partner showed at least marginal signifi-
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Table 3. Odds ratios from logistic regression analysis showing
the likelihood that a woman’s partner used a condom at last in-
tercourse, by set of variables included in analysis, according to
characteristic

Characteristic Age Plus Plus Plus Plus
only relation- schooling recall distance

ship

Age
15–19 2.82*** 1.56 2.02 2.12 2.11
20–24 2.05* 1.73 1.90 1.93 1.93
25–29 1.12 1.09 1.20 1.21 1.20
30–49 1.00 1.00 1.00 1.00 1.00

Relationship with last partner
Marital na 1.00 1.00 1.00 1.00
Regular na 3.49*** 2.98*** 2.81*** 2.83***
Casual na 3.58** 3.29** 3.07** 3.06**

Schooling
None/any primary na na 1.00 1.00 1.00
Any secondary na na 1.05 1.00 0.99
>secondary na na 2.08* 1.77 1.76

Recall of Maximum ad message
Recalls message na na na 2.76** 2.78**
Has seen/heard 

other advertising na na na 0.76 0.75
Has not seen/heard 

any advertising na na na 1.00 1.00

Distance to source
≤10 minutes na na na na 0.91
>10 minutes/no 

source known na na na na 1.00

Model χ2 9.04 14.87 3.49 5.00 0.09
df 3 2 2 2 1

*p<.10. **p<.05. ***p<.01. Note: na=not applicable.


