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than their marital or
regular partner.

The lower differential
in casual sex between
men and women who
are not in a regular or
marital partnership may
also be explained by so-
cial status of unmarried
women in Zambia. In a
society where marriage
and childbearing is the
norm for women22 and
where access to societal
resources is through
men,23 women may be
extremely vulnerable if
they are not in a relation-
ship with a man. The so-
cial vulnerability of un-
attached women is
underscored by the fact
that married Zambian
women look upon unat-
tached Zambian women
with distrust, as potential
competitors.24 Women
who are neither married
nor in a regular relation-
ship with a man may
have casual relationships
in order to form emotional ties leading to
marital partnership and greater financial
and emotional security.

We found no evidence that men and
women decreased the number of sexual
partners they had outside of marriage or
regular partnership between 1990 and 1996.
Given that patterns of sexual behavior re-
flect fundamental aspects of social organi-
zation, and that these patterns are influ-
enced by gender ideologies that prescribe
roles for men and women, the lack of
change in sexual partnerships outside of
regular or marital relationships is not sur-
prising. Our findings are in keeping with
results of surveys conducted in the Cop-
perbelt and Northern regions of Zambia,
which also showed no change in the per-
centage of men and women reporting non-
regular sexual partnerships.25 However, that
study did show an increase in condom use
during this period. Because information on
the level of condom use at last sex was not
available in the 1990 survey, we were un-
able to make a comparison of changes in
condom use in Lusaka over time. We did
examine levels and correlates of condom
use at last sex in 1996, however.

Our findings are consistent with the hy-
pothesis that Zambian women, given their
low socioeconomic status, are limited in
their ability to negotiate condom use in

cance (p<.10) through all stages of the
multivariate analysis. We also conducted
tests for both men and women to measure
differences in condom use by last sex with
regular or casual partners, using sex with
regular partner as the reference category
(not shown). We found no difference in the
likelihood of condom use between casu-
al and regular partners for men or women.
Men’s schooling, however, showed a sig-
nificant association with men’s reported
condom use at last intercourse in all analy-
ses: Men with schooling beyond the sec-
ondary level were twice as likely as men
with primary or no schooling to report
using a condom at last intercourse.

Being within 10 minutes of a condom
source significantly increased a man’s like-
lihood of condom use at last intercourse: A
man with a nearby source of condoms was
about twice as likely as other men to have
used a condom at last sex, even after the ef-
fects of age, relationship, schooling and ad-
vertising recall were taken into account.

Discussion
The prevalence of casual sex was sub-
stantial among men in Lusaka, with 27%
of all sexually experienced men reporting
last sex with a casual partner. Casual sex
was highest among unmarried men who
did not have a regular partner. Among
women, casual sex was also high among
those who were unmarried and did not
have a regular partner, although the pro-
portion was still lower than that for com-
parable men. Overall, men were more like-
ly than women to report having had last
intercourse with a nonmarital partner. In
part, this is a consequence of the younger
ages at marriage for women. For both men
and women, marriage substantially low-
ered the likelihood of casual sex.

Some of the differential between men and
women in casual sex may also be attributed
to the role of gender ideology and the sex-
ual double standard that not only permits
men to have multiple partnerships,19 but
treats multiple sexual partnerships as a re-
flection of a healthy lifestyle for men,20 even
though Zambian husbands take strong ac-
tions against their wives for similar behav-
ior. (Such actions may include taking their
wives to court for committing adultery.21) 

Women in regular partnerships may
view their relationship as a precursor to
marriage, and may be hesitant to jeopar-
dize their marital prospects by engaging
in casual sex. Because of the sexual dou-
ble standard and because sex outside of
marriage places them in a vulnerable po-
sition, women may also be less likely to
report having sex with someone other

sexual relationships. For women, rela-
tional factors were very important in de-
termining whether their partners used
condoms; women’s individual character-
istics, such as age or education, were not
associated with condom use in the full
multivariate analysis. Nevertheless, the
strong association between women’s re-
call of the brand advertising message and
condom use suggests that informed
women may be able to encourage their
partners to use condoms by relaying in-
formation about condoms to their part-
ners. Research has shown that women are
often the source of information on family
planning methods for their partners.

For men, age and education were sig-
nificant predictors of condom use.
Younger and more educated men were
more likely to use a condom at last inter-
course. Younger men may have greater
motivation for condom use because of
having become sexually active during the
height of the AIDS epidemic. Men aged
15–29 in 1996 were in their adolescence or
early adulthood when awareness about
the AIDS epidemic was becoming wide-
spread in Lusaka, and were more than
three times as likely as men older than 30
to have used a condom in last sex. These
findings suggest that younger cohorts of
men in Lusaka have adopted condom use

Table 4. Odds ratios from logistic regression analysis showing
the likelihood that a man used a condom at last intercourse, by
set of variables included in analysis, according to characteristic

Characteristic Age Plus Plus Plus Plus
only relation- schooling recall distance

ship

Age
15–19 5.28*** 2.80** 3.55*** 3.54*** 3.49***
20–24 5.53*** 3.22*** 3.46*** 3.38*** 3.31***
25–29 5.20*** 3.70*** 3.88*** 3.93*** 3.81***
30–49 1.00 1.00 1.00 1.00 1.00

Relationship with last partner
Marital na 1.00 1.00 1.00 1.00
Regular na 2.50** 2.19** 2.14* 2.06*
Casual na 2.13** 1.99* 1.96* 1.89

Schooling
None/any primary na na 1.00 1.00 1.00
Any secondary na na 1.41 1.39 1.42
>secondary na na 2.21** 2.06** 2.16**

Recall of Maximum ad message
Recalls message na na na 1.31 1.42
Has seen/heard 

other advertising na na na 0.85 0.99
Has not seen/heard 

any advertising na na na 1.00 1.00

Distance to source
≤10 minutes na na na na 1.93**
>10 minutes/no

source known na na na na 1.00

Model χ2 35.88 6.13 5.37 0.67 4.95
df 3 2 2 2 1

*p<.10. **p<.05. ***p<.01. Note: na=not applicable.


