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agreed price range for the term of the study; the mean 
price was US$0.21 (0.49 cedis). Condoms—generally sold 
either individually or in packs of three or four—ranged in 
price from US$0 to US$0.43 (0–1.00 cedis) each, with an 
average price of US$0.19 (0.43 cedis) per condom. Oral 
contraceptive pills—sold in packs of three cycles—ranged 
from US$0 to US$1.04 (0–2.40 cedis), with an average 
price of US$0.27 (0.63 cedis). We are unsure why some 
sellers reported giving away contraceptive methods, but 
believe based on anecdotal evidence that they may be pro-
viding methods free of cost to friends or family at times.

No sellers reported giving clients DMPA injections in 
their shop. In most cases (93%), shop operators referred 
clients to a hospital;* 6% referred to a health center, and 
1% to a nurse or midwife living in the community. Nearly 
all sellers (94%) reported feeling that they received the 
training needed to provide clients with the contraceptives 
and family planning services that the clients wanted (not 
shown); however, they reported several challenges related 
to selling the injectable, including the inability to inject the 
drug and client misconceptions about the method. The 
top two ideas the sellers had to improve their injectable 
sales training were to train them to inject the drug and to 
better advertise the product.

Injectable Clients of Licensed Chemical Seller Shops
•Demographic characteristics and contraceptive history. Of 
our sample of women who purchased the injectable at li-
censed chemical seller shops, 69% were younger than 30 
at baseline (Table 3); the average age of the baseline sample 
was 27 years (not shown). Sixty percent of women were 
married, and 32% had a boyfriend or regular sexual part-
ner. Most reported having some formal education (86%) 
and at least one living child (80%); on average, women had 
2.2 living children (not shown). One-third of injectable cli-
ents reported having the desire to have a child or more 
children, 29% did not want a child or more children, and 
37% were unsure or fatalistic about the decision.

Many of the injectable clients interviewed were new 
family planning users. Overall, 56% reported never having 
used family planning before their injectable purchase; that 
proportion was 58% in Amansie West and 46% in Ejisu-
Juabeng. Among those who had ever used family plan-
ning, 89% reported using a method within the last three 
months. The greatest proportion (45%) were switching 
to the injectable from the pill (45%) or were continuing 
injectable users (28%). In Amansie West, 34% of women 
with contraceptive experience were continuing injectable 
users, and 8% reported dual use of the pill with condoms; 
in Ejisu-Juabeng, only 12% were continuing injectable us-
ers, and 21% were using the pill with condoms.

Of the 92 injectable clients who completed a follow-up 
interview, 79% had purchased the method again from a 
licensed chemical seller. Among those who had not, most 
were no longer using family planning, but a few were get-
ting the injectable from a different source.
•Access to and cost of the injectable. All women who pur-

ceptive pills and 82% condoms (Table 2, page 23); how-
ever, this varied by district. For example, 1% of trained 
sellers in Amansie West and 7% in Ejisu-Juabeng reported 
not selling the injectable, despite having participated in 
the training and purchased the method for resale. Four 
percent of sellers overall—6% in Amansie West and 0% in 
Ejisu-Juabeng—had sold the injectable prior to the study. 
On average, operators reported selling two vials of the in-
jectable per week; they sold 16 individual condoms and 
eight three-packs of oral contraceptives.

The sale price of the injectable reported by sellers var-
ied from US$0 to US$0.22 (0–0.50 cedis), which was the 

TABLE 3. Percentage distribution of women who purchased the injectable from 
shops operated by trained, licensed chemical sellers, by district and interview, ac-
cording to selected characteristics

Characteristic Baseline Follow-up

All 
(N=298)

Amansie 
West 
(N=237)

Ejisu- 
Juabeng 
(N=61)

All 
(N=92)

Age
<20 9 9 8 13
20–29 60 60 57 58
30–39 25 25 27 22
≥40 6 6 7 8

Partnership status
Married 60 58 64 58
Boyfriend/regular sexual partner 32 33 25 41
Other 9 8 12 1

Highest level of education completed
None 14 14 13 15
Primary 23 23 23 28
Middle/junior secondary 52 52 52 39
Secondary/senior secondary 10 9 11 15
>secondary/senior secondary 1 1 0 2

No. of living children*
0 20 22 14 24
1–3 56 54 66 56
≥4 24 23 21 21

Desire for child/additional children†
Yes 34 28 17 55
No 29 38 34 25
Undecided/depends 37 34 49 20

Ever used family planning‡
Yes 44 42 54 na
No 56 58 46 na

Method used in last 3 mos.§
None 11 10 12 na
Injectable (continuing user) 28 34 12 na
Condom 2 2 0 na
Pills 45 43 52 na
Implant 3 3 3 na
Dual method (pills and condoms)** 11 8 21 na

Total 100 100 100 100

*One person did not respond and was excluded from initial interview. †Three people did not respond and 
were excluded from initial interview. ‡One person did not respond and was excluded. §Among those who 
reported ever use of family planning. **One person reported dual use of the injectable and condoms, and 
was considered an injectable user. Note: na=not applicable.

*Study staff reported that licensed chemical sellers and clients com-
monly referred to all health facilities as “hospitals.”


