Multimedia Family Planning Promotion in Tanzania
Table 3. Percentage of women aged 15–49 who
know of a contraceptive and who are currently
using a method, by type of method, according to their exposure to media messages
about family planning
Contraceptive

Total

Exposed to
media messages
Yes

No

Know any method
Modern
Traditional

79.3
77.7
45.6

91.4
91.1
58.5

64.8
61.4
30.0

Currently use
any method
Modern
Traditional

17.6
11.2
6.4

25.4
17.6
7.8

8.2
3.4
4.8

method, compared with 15% for two
media sources, 19% for three and as high
as 45% among women exposed to six
media sources.
While the proportion of women currently using modern contraception peaks
at exposure to six media sources, the proportion using traditional methods peaks
at exposure to four (16%). The weaker association between number of media
sources and use of traditional contraception is understandable, because traditional
methods were not promoted in any of the
media. The lack of association among
women who recalled seven media sources
may result from the small number of cases
(34 women).
Multivariate Analyses
To determine the impact of exposure to
multiple sources of family planning messages on contraceptive use, while controlling for selected social and demographic variables, we constructed and
tested three multivariate logistic models.
These assess use of any modern and traditional contraceptive method for women
who are currently practicing contraception, while controlling for media exposure
and social and demographic variables.
The odds ratios generated from the analyses permit direct observation of the relative importance of each independent variable in predicting the likelihood of
contraceptive use, compared with the reference category.
Based on chi-square analysis, the three
models were found to have significant values, indicating that each model helps to explain variations in contraceptive use. A
Pearson goodness-of-fit test showed that all
three models fitted the data reasonably well.
The first model compares women who
are currently using any contraceptive
method with those who are not using any
method, while controlling for media exposure and social and demographic vari64

ables (Table 4). Women exposed to one
media source of family planning messages
are 1.5 times as likely as women not exposed to any of the seven media sources
of contraceptive information to be practicing contraception, while those exposed
to six media sources are 9.2 times as likely as respondents who reported no exposure to any of the media sources to be currently using a method of contraception.
The comparison of women who are currently using a modern contraceptive
method with those not using a modern
method yields the highest odds ratios for
media exposure, indicating that media exposure has the strongest effect on current
use of modern contraceptive methods. For
example, women exposed to one media
source of family planning messages are 2.2
times as likely as those not exposed to be
using a modern method, while those exposed to six media sources are 11.2 times
as likely as respondents not exposed to
any source to be currently using a modern method.
The final model compares women who
are using any traditional method of family planning with women who are not
using a traditional method. The results differ markedly from those for the other
models: The odds ratios are significant
only for exposure to 4–6 media sources,
suggesting that media exposure has a

weak effect on use of traditional methods.
Odds ratios were also constructed to assess the relationship of exposure to the seven
specific media sources and of eight social
and demographic variables on three behaviors—discussing family planning with
one’s spouse, visiting a family planning service site and currently practicing contraception. The univariate odds ratios in Table
5 (page 66) show that exposure to any one
of the seven media sources was significantly
related to whether women had discussed
family planning with their partner or husband in the 12 months preceding the survey.
After we controlled for the effects of other
variables, the media sources with a statistically significant relationship to family planning discussion were radio exposure in general, newspapers and an independent
relationship to the radio drama Zinduka! Not
unexpectedly, partner’s approval of family
planning was the strongest predictor of discussions about family planning.
TKAPS 94 did not collect data on women
who had specifically visited family planning service sites. As a proxy for this variable, we used data for women who reported having visited a health care facility
during the 12 months preceding the survey
and who reported having received information on family planning during the visit.
Of the 2,641 women who reported a visit,
25% reported receiving information about

Figure 2. Percentage of women aged 15–49 using a contraceptive method, by number of media
sources of family planning messages that they know, 1994
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