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however, were not significant.*
RARE Center staff coined the term “cat-

apult” as a new slang term for condoms, and
characters in the soap opera began using it
in episode 140, prior to the 1997 survey. In
1997, 16% of all survey respondents, 22% of
listeners and 13% of nonlisteners knew the
term (not shown). At this time, the only way
one could have learned the term was by lis-
tening to Apwe Plezi or by talking to an A p w e
P l e z i l i s t e n e r. By contrast, in 1998, knowledge
about the term “catapult” remained at 16%
of all respondents, but was about equal be-
tween listeners and nonlisteners. This fin d-
ing may re flect that in December 1997,
S L P PA began selling Catapult-brand con-
d o m s ,2 0 and these were being sold in nine
out of 10 districts in the country by the time
of the later survey. In the combined posttest
sample, 14% of nonlisteners, 17% of casual
listeners and 26% of regular listeners knew
what “catapult” meant, and the diff e re n c e
was statistically significant (odds ratio, 2.2).

Listeners’ opinions of transitional char-
acters improved over time if the charac-
ters’ behavior improved. For example,
when Marcus (Leona’s boyfriend, who
had multiple sexual partners) re f o r m e d
his behavior, the proportion of regular lis-
teners who considered him morally good
rose from 31% to 44%, while the propor-
tion who viewed him as morally bad de-
clined from 23% to 9%. As might be ex-
pected, there is more ambivalence about
transitional characters who had not fully
resolved their behavioral problems at the
time of the 1998 survey. For example, re g-
ular listeners were evenly divided as to
whether Georgie, who at one point fails
in his effort to stop using drugs and be
celibate with his girlfriend, was morally
good (31%) or morally bad (26%).

S u r p r i s i n g l y, listeners’ opinions also
w e re divided about one of the main nega-
tive characters, To n y, who had been ac-
cused of date rape, led an irresponsible sex-
ual life and was infected with HIV. Some
17% of all listeners viewed him as being
morally good, while only 12% viewed him
as being morally bad. Some regular listen-
ers also considered him morally good
(38%), and women were more likely than
men to view him in a positive light (19% vs.
15%). This is an example of the so-called
A rchie Bunker effect, in which some audi-
ence members interpret a negative char-
acter as being positive.1 8

Knowledge Variables
Regular listeners to Apwe Plezi w e re high-
ly cognizant of its educational content. In
response to an unprompted question ask-
ing listeners what topics they had learned
about from the program, 52–60% of re g-
ular listeners cited HIV or AIDS, teenage
p regnancy or drug abuse (Figure 1). Other
salient themes were spousal abuse, mar-
riage, discussion of family planning and
rape (cited by 42–48%). Only 16% of reg-
ular listeners reported learning nothing
from the radio soap opera.

F o c u s - g roup participants were also
a w a re of the educational content of A p w e
P l e z i, as the following comment indicates:1 9

“ Very interesting, and I learn a lot of dif-
f e rent things, such as how diff e rent per-
sons deal with diff e rent kinds of pro b-
lems.…”—38-year-old man

The proportion of survey respondents
who were aware of contraceptive pills 
i n c reased from 77% to 83% between the
p retest and the posttest, and the odds ratio
f rom the multivariate analysis (1.6) was
statistically significant (Table 2, page 152).
D i ff e rences in awareness of oral contra-
ceptives among listenership categories,

While knowledge that HIV is spread by
homosexual intercourse with an infected
person was high in 1995 (90%), it incre a s e d
(to 93%) by the time of the posttest; the
multivariate result (odds ratio, 1.6) was
statistically significant. Listeners and non-
listeners did not differ on this variable.

Belief that HIV can be contracted by car-
ing for an AIDS patient increased fro m
24% of respondents at pretest to 37% at
posttest. However, the proportion hold-
ing this view was about equal among lis-
teners and nonlisteners, suggesting that
the rumor was widespread in St. Lucia.

Attitude Variables
Listeners were asked whether listening to
Apwe Plezi had caused them to change
their attitude about 11 educational themes

Figure 1. Pe rc e n t age of regular listeners to Apwe Plezi, by self-reports of the pro g r a m ’s effe c t s
on their knowledge and attitudes, according to theme

N o t e : Percentages for  knowledge changes reflect unprompted responses; percentages for attitude changes reflect prompted responses.
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*Results for other variables that were significant in the

multivariate analyses are described in the appendix (page

156).


