
cant effect of time. These variables did not
differ among listenership categories.

T h e re was no significant change be-
tween the pretest and the posttest in ideal
family size, but there was a significant dif-
f e rence among listenership categories.
Apwe Plezi regular listeners had a smaller
mean ideal family size (2.5 children) than
nonlisteners (2.9).

Posttest respondents were signific a n t-
ly less likely than pretest participants to be-
lieve that it is acceptable for married men
to have other sexual partners than their
wives (27% vs. 14%); diff e rences among lis-
tenership categories were not signific a n t .
By contrast, belief that it is acceptable for

“a lot, a little, or not at all.” On average,
the proportions reporting substantial 
attitude change are 10 percentage points
lower than (or about 80% of) the levels re-
porting having learned about the themes,
but the patterns are similar. For example,
the highest levels of self-reported learn-
ing and attitude change were for HIV and
AIDS, teenage pregnancy and drug abuse.

Between the pretest and the posttest, re-
spondents’ level of belief about individ-
uals’ ability to determine their family size
increased from 60% to 62%, and their no-
tion of the ideal age for a woman to fir s t
give birth declined 0.8 years; the odds ra-
tios for these changes indicated a signifi-

women to have multiple sexual partners
b e f o re marriage was unchanged over time,
but regular listeners were less likely than
nonlisteners to consider this behavior ac-
ceptable (19% vs. 30%).

The proportion who agreed that a
woman needs her husband’s consent to
work outside the home declined signifi-
cantly between the pretest (84%) and the
posttest (71%), but this measure was un-
a ffected by listenership category. Belief
that parents should “impose” their will on
their children declined over time (fro m
75% to 68%), and listeners were signifi-
cantly less likely to agree with this state-
ment (63% of both regular and casual lis-
teners) than nonlisteners (71%).

Among nonusers of family planning
methods, 47% of the pretest sample in-
tended to use a method, compared with
39% of those in the posttest; the multi-
variate findings indicate a significant de-
cline (odds ratio, 0.7). Casual listeners ap-
p e a red to be more likely to report that they
intended to use family planning than ei-
ther nonlisteners or regular listeners; how-
e v e r, this diff e rence was not signific a n t ,
and the number of regular listeners who
w e re not currently using family planning
was small (83).

Finally, while belief in the trustworthi-
ness of family planning staff did not
change over time, listeners were more like-
ly than nonlisteners to trust family plan-
ning clinic staff (78–83% vs. 72%), and the
odds ratio from the multivariate analysis
indicates that the effect was significant.

Behavior Variables
Listeners were asked the unpro m p t e d
question “What, if anything, did you do
as a result of listening to Apwe Plezi?” with
six coded responses. Eighteen percent of
men and women who listened re g u l a r l y
to Apwe Plezi reported that they had talked
about its family planning content, and
14% reported that they had adopted a
family planning method. Six percent of
regular listeners reported that they had
called a hot line or gone somewhere to ob-
tain counseling. Twenty-nine percent had
not changed their behavior as a result of
listening to the program. The self-re p o r t-
ed behavior changes were, on average,
about 45% of the reported attitude change.

In 1998, 35% of listeners said they talked
to a friend and 19% reported talking to
their spouse as a result of listening to A p w e
P l e z i. Of those who talked to someone,
32% reported discussing the characters,
18% discussed how the radio program re-
lated to their own lives and 15% talked
about the radio program’s family plan-
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Ta ble 2. Pe rc e n t age of respondents, or mean va l u e, by know l e d ge, attitude and behavior mea-
sures addressed by Apwe Plezi, according to timing of survey and listenership category; and
mu l t i variate results from analysis of relationship between timing of surv ey or listenership cat-
egory and measure

Measure Timing Listenership

Pretest Posttest Multi- Non- Casual Regular Multi-
variate listener listener listener variate
result result

Knowledge
Are aware of the pill 77 83 1.6** 84 82 80 ns
Know that Catapult is

a type of condom na 16 na 14 17 26 2.2**
Know that HIV is spread

by homosexual intercourse 90 93 1.6** 93 93 90 ns
Believe that HIV is spread

by caring for AIDS patient 24 37 1.9** 37 38 36 ns

Attitude
Believe it is possible to determine

one’s family size 60 62 1.5** 60 68 60 ns
Mean ideal age for women’s

first birth (and standard error)† 23.4 (0.2) 22.6 (0.1) –0.8** 22.7 (0.2) 22.4 (0.2) 23.0 (0.4) ns
Mean ideal number of children

(and standard error)‡ 2.7 (0.1) 2.8 (0.1) ns 2.9 (0.1) 2.8 (0.1) 2.5 (0.1) –0.4**
Believe men can have other 

sexual partners after marriage 27 14 0.5** 16 12 10 ns
Believe women can have more

than one sexual partner
before marriage 33 29 ns 30 33 19 0.5**

Believe a wife needs her 
husband’s consent to work 84 71 0.4** 71 74 62 ns

Believe parents should impose
their will on children 75 68 0.7** 71 63 63 0.8*

Intend to use family planning§ 47 39 0.7* 37 46 35 ns
Believe that you can trust staff

at family planning clinics 84 75 ns 72 78 83 1.5*

Behavior
Talked to spouse/partner about

family planning 77 67 0.6** 65 72 65 ns
Talked to same-sex friend about

family planning 69 57 0.6** 52 69 57 1.9**
Talked to a family planning worker 37 27 0.6** 26 27 30 ns
Currently use modern method

of family planning†† 53 54 ns 55 58 47 ns
Currently use condoms‡‡ 21 24 ns 24 20 31 ns 
Pregnant/partner is pregnant 6 7 ns 7 7 6 ns
Cite STD prevention as the main

reason for using family planning§§ 9 13 ns 12 14 10 ns

*p≤.05. **p≤.01. †Based on respondents who gave numeric responses: 466 respondents in the pretest and 686 (429 nonlisteners, 165
casual listeners and 92 regular listeners) in the posttest. ‡Based on respondents who gave nu m e ric responses: 493 respondents in the
pretest and 755 (463 nonlisteners, 190 casual listeners and 102 regular listeners) in the posttest. §Based on nonusers: 380 respon-
dents in the pretest and 661 (433 nonlisteners, 145 casual listeners and 83 regular listeners) in the posttest. ††Based on women in
union: 146 respondents in the pretest and 270 (170 nonlisteners, 62 casual listeners and 38 regular listeners) in the posttest. ‡‡Based
on men in union: 120 respondents in the pretest and 277 (186 nonlisteners, 65 casual listeners and 26 regular listeners) in the posttest.
§§Based on users: 318 respondents in the pretest and 542 (340 nonlisteners, 139 casual listeners and 63 regular listeners) in the posttest.
N o t e s : M u l t i va riate results for categorical va ri a bles are odds ratios  from logistic regression and for continuous va ri a bles are coeffic i e n t s
from analyses of va ri a n c e. na=not applicabl e. ns=not statistically significant. For results of mu l t i va riate analysis using other indepen-
dent variables, see appendix (page 156).




