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Sales and Administration of Injectable Contraceptives in Ugandan Drug Shops

TABLE 2. Selected contraceptive provision characteristics of
drug shop operators who sold the injectable contraceptive

Characteristic % or mean

PERCENTAGE DISTRIBUTIONS
Type of DMPA sold
Injectaplan (social marketing) 83
Loose vials 17

Injected DMPA in shop
Yes 96
No 4

Syringe type sold/used
Autodisable syringe (Soloshot) 89
Normal disposable syringe 10
No response 1

Total 100

MEAN
No.of DMPA doses sold per week 3.5
Range 0–20

Note: DMPA=depot medroxyprogesterone acetate.


