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traditional methods increased substantially.
Reliance on periodic abstinence, which is
used in Sub-Saharan African societies both
to space and to limit births,7 increased from
nearly 6% of married women in 1992 to 8%
in 1993. The political disturbances during
1993, which led to economic uncertainty for
many Nigerians, probably influenced the
decision to use contraceptives (both tradi-
tional and modern methods). 

The recent family planning surveys also
help document trends in contraceptive use
and method choice among single women.
Current use of a modern method among
unmarried women almost tripled between
1990 and 1992, increasing from 5% in 1990
to 14% in 1992, and nearly reaching 16%
by 1993. A rise in condom use, most like-
ly to protect against AIDS, contributed to
the increase in modern method use.

The family planning module also pro-
vides a comprehensive picture of indi-
viduals’ sources of modern contraceptives.
Such  data indicate that the private com-
mercial sector plays a major role in the pro-
vision of pills and condoms in Nigeria
(Table 3): In 1993, the private sector was the
source of supply for 58–59% of all pill and
condom users. On the other hand, gov-
ernment facilities play a key role in the pro-
vision of long-term methods, since they are
the source for 46–47% of IUDs and in-
jectables. While the Planned Parenthood
Federation of Nigeria provides a broad
mix of methods, it primarily offers long-
term methods. In 1993, it supplied nearly
one-third of IUDs and injectables.

The tool also demonstrates shifts in the
source of providers over time. For exam-
ple, from 1992 to 1993, some of the provi-
sion of services and supplies shifted from
government sources to the Planned Par-

which methods? Have you seen or heard
a family planning message in the last six
months? If yes, where?”

What Can the Tool Monitor?
Trends in Contraceptive Use
In Nigeria, the new survey tool played a
critical role in documenting the rapid ex-
pansion of family planning use, while pro-
viding insights into the market for fami-
ly planning in the public and private
sectors. The data shown in Table 2 demon-
strate the instrument’s ability to track
trends in contraceptive use. Use of any
method among all women in their repro-
ductive years appears to have doubled in
the two years separating the NDHS and
the administration of the family planning
module in December 1992, going from
nearly 8% to 16%. The proportion rose in
1993, to reach an overall contraceptive
prevalence rate of 21%.

The proportion of all women currently
using a modern method also doubled in
the same short period, increasing from 4%
to 9%. Further, by 1993, almost 11% of
15–49-year-old women were using a mod-
ern method of family planning. Such in-
creases would not have been revealed
until a new national fertility survey was
conducted in Nigeria.

Identifying the Market
The family planning module also provides
insights into the market for contraceptive
services and supplies, by generating data
on  preferences for different methods.
Table 2 clearly shows that among cur-
rently married women, the pill is the most
commonly used modern method, fol-
lowed by the IUD and injectables.

From 1990 to 1993, however, the use of

enthood Federation of Nigeria, whose
overall contribution nearly doubled (from
7% to 13%). There were also substantial in-
creases in the organization’s share of the
total provision of injectables, and smaller
ones for the pill and the condom.

This transformation is probably related
in part to the failure of democratic elections
in Nigeria in 1993, after which the donor
community began transferring financial
support from the government to the pri-
vate sector, including the Planned Parent-
hood Federation of Nigeria. In that year,
the federation initiated efforts to establish
57 new family planning clinics, beginning
with nine new clinics in 1993. It also start-
ed to expand the method mix it offered,
paying particular attention to injectables,
a highly effective method that confers a
high degree of privacy. Combined with the
closing of government hospitals during
political strikes, this expansion of services
may account for the change in market
share over such a short period. 

Table 4 (page 166) demonstrates how
the tool assesses ways to reach men and
women with family planning messages,
showing the proportions of respondents
to the 1993 survey who had heard or seen
a message in the past six months, by gen-
der and residence, and by the source of
that information. Equal proportions of
men and women had been the recipients
of a family planning message in the past
six months (about 61% each). Among
urban men, radio was the most frequent-
ly cited source of messages (42%), fol-
lowed by television (21%). In rural areas,
radio programs appear to have reached
more than half of the male population.

The sources for messages differed
among women, however. Radio was the

Table 3. Percentage distribution of users of modern methods, by source of contraceptive method, according to method and survey year

Source All modern Pill Condom IUD Injectable

1990 1992 1993 1990 1992 1993 1990 1992 1993 1990 1992 1993 1990 1992 1993
(N=329) (N=593) (N=1,120) (N=121) (N=331) (N=549) (N=46) (N=78) (N=206) (N=65) (N=54) (N=176) (N=61) (N=100) (N=132)

Government 36.7 40.4 33.4 29.0 36.4 32.2 13.4 12.1 15.8 61.0 51.7 47.3 44.9 61.8 45.9
Hospital 25.9 23.3 16.3 19.5 19.3 16.1 7.2 5.8 7.3 41.2 30.6 23.9 31.9 39.4 20.3
Health clinic/

other outlets 10.9 17.1 17.1 9.5 17.1 16.1 6.2 6.3 8.5 19.8 21.1 23.4 13.0 22.4 25.6

Private/commercial 47.2 46.8 46.4 62.1 56.0 57.7 54.9 64.2 58.7 20.0 14.4 18.2 48.5 25.2 22.6
Hospital/clinic 13.2 9.2 8.1 4.1 7.9 10.0 0.2 2.7 3.4 18.6 8.1 11.0 35.6 18.6 7.3
Doctor 2.2 2.3 3.7 1.5 2.2 2.8 4.0 0.0 1.9 0.7 4.4 5.2 8.3 3.7 9.6
Pharmacy 11.7 12.8 8.9 23.9 15.9 14.6 14.2 26.1 5.1 0.0 1.9 2.0 0.0 0.4 1.7
Medicine shop 17.3 20.2 21.5 28.8 27.6 26.1 30.7 28.9 39.3 0.0 0.0 0.0 3.0 2.5 1.3
Market 1.3 1.3 3.2 2.0 1.4 3.5 4.1 3.4 5.8 0.0 0.0 0.0 0.0 0.0 2.7
Workplace 1.3 1.0 1.0 1.8 1.0 0.7 1.7 3.1 3.2 0.8 0.0 0.0 1.6 0.0 0.0

Planned Parenthood Federation 
of Nigeria 4.3 6.8 13.3 2.3 3.6 5.9 3.6 2.2 5.8 7.8 33.4 33.4 3.6 7.9 29.6

Other/don’t know 11.8 6.1 6.9 6.6 4.0 4.2 27.7 21.4 19.6 11.1 0.5 1.0 3.0 5.2 2.0

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0


