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drawn by the Central
Statistical Office of
Zambia. One hundred
standard enumeration
areas were randomly
selected. In each area, a
male or female inter-
viewer administered
the survey to four re-
spondents of the same
sex. The survey ques-
tionnaire was adapted
from the Partner Rela-
tions Survey and the
Knowledge Attitude
Behavior Practices Sur-
vey, which were con-
ducted by World Health
Organization (WHO)
Global Programme on
AIDS. These surveys
were conducted in 18
developing countries
from 1989 to 1993 as
part of WHO’s efforts to
document patterns of
sexual behavior in the
developing world. 

The questionnaire 
included items on de-
mographic characteris-
tics, relationship with
last sexual partner (mar-
ital, regular or casual),
the number of sexual
partners in the last 12
months, condom use at
last intercourse, the con-
dom brand used at last
intercourse, recall of con-

dom brand advertising message and access
to condoms (as defined by travel time to a
source). As with the WHO surveys, re-
spondents who reported having had sex
with someone other than their marital or
regular partner in the last 12 months were
asked how many persons they had sex
with during this period. The question took
into account polygynous unions among
men. We compared our results with data
from the 1990 WHO survey of Lusaka.16

Statistical analysis was
performed using the
SPSS 6.1 software pro-
gram. Chi-square tests of
independence were con-
ducted at the bivariate
level, and differences
were determined to be
statistically significant at
p<.05. At the multivari-
ate level, logistic regres-
sion analysis was used to

ing the extent to which sexual behavior and
condom use have changed in response to
the epidemic, in light of the underlying
gender issues that affect this behavior, is
crucial to refining the strategies of ongo-
ing and future HIV prevention efforts.

Using data from the 1996 Lusaka Sex-
ual Behavior and Condom Use Survey, we
explore the effects of heightened AIDS
awareness, greater societal openness to-
wards condom use and the widespread
availability of condoms on the sexual be-
havior and safer sex practices of Zambian
men and women. The survey was con-
ducted by Population Services Interna-
tional as part of a midterm assessment of
the performance of the Zambia Social
Marketing Project.

Data and Methods
The 1996 survey data were collected using
a two-stage probability sample of 806 men
and women aged 15–49. The sample was

measure the net effect of independent vari-
ables on the likelihood of condom use at
last intercourse.17 (Because the sample size
was small, we also report differences at
p<.10 for the multivariate analyses.)

Results
There were no significant differences in
the age distribution of men and women
in the sample (Table 1). Nor did men and
women differ significantly in their levels
of schooling. A significantly greater pro-
portion of women were married than
were men, a difference attributable to
women’s younger age at first marriage in
Zambia. The respondent’s relationship
with his or her last sexual partner also var-
ied significantly by sex: Men were almost
one-third less likely than women to have
had last intercourse with their marital
partner. Men were more likely than
women to recall the Maximum brand ad-
vertising message (“Strong for Maximum
protection, sensitive for Maximum plea-
sure”). Men were also more likely than
women to report being within a 10-minute
walk of a source of condoms.

Current Partnership Status
Current partnership status has important
implications for sexual behavior that
places individuals at risk of contracting
sexually transmitted diseases. Consistent
with women tending to marry at earlier
ages than men, there were significant dif-
ferences in the current partnership status
of younger men and younger women
(Table 2): Four times as many women as
men aged 15–24 were married (40% vs.
9%). There was no significant difference
in the current partnership status of men
and women aged 25–49: Seventy-six per-
cent of each were currently married.

Last Intercourse with a Casual Partner
All respondents were asked to describe
their relationship with their last sexual
partner. Their responses were coded by in-
terviewers as last sex with a marital, a reg-
ular, a casual or a commercial sex partner.
Five male respondents reported having a

Table 1. Percentage distribution of respondents, and percentage
who reported condom use at last intercourse, by sex and back-
ground characteristics, 1996 Lusaka Sexual Behavior and Con-
dom Use Survey

Characteristic % distribution % using condom
at last intercourse

Women Men Women Men
(N=391) (N=415) (N=341) (N=370)

Total 100.0 100.0 17.1 23.9

Age
15–19 29.4 26.9 27.0 34.7
20–24 23.3 18.3 20.7 35.7
25–29 15.1 17.1 11.9 34.3
30–34 12.3 13.5 8.3 7.3
35–39 10.5 9.9 12.2 12.2
40–49 9.4 14.5 16.2 9.8

Partnership status
Married 57.2 45.7 na na
Unmarried, sexually active

No current partner 10.5 21.9 na na
Regular partner 19.5 21.4 na na

Has never had sex 12.8 11.1 na na

Schooling
None/any primary 45.6 40.4 13.6 18.2
Any secondary 34.9 34.9 17.5 25.4
>secondary 19.5 24.8 25.0 29.9

Relationship with last partner
Marital 61.8 42.5 10.8 11.8  
Regular partner 19.7 22.6 32.5 37.2
Casual partner 5.6 23.8 31.8 33.3
Has never had sex 12.8 11.1 na na

Recall of Maximum ad message
Recalls message 8.2 14.9 40.0 34.5
Has seen/heard

other advertising 78.0 76.4 15.7 22.5
Has not seen/heard

any advertising 13.8 8.7 12.5 16.1

Travel time to source of condoms
≤10 minutes walk 46.9 65.9 17.2 28.3
>10 minutes walk 53.1 34.1 16.9 15.9

Notes: The percentages and the numbers of cases presented in this and subsequent tables
are weighted. na=not applicable.

Table 2. Percentage distribution of respondents, by partnership
status, according to age and sex

Partnership Total 15–24 25–49
status

Women Men Women Men
(N=806) (N=206) (N=188) (N=185) (N=227)

Has never had sex 11.9 24.3 24.5 0.0 0.0
Unmarried, sexually active

No regular partner 16.4 8.7 33.5 12.4 11.9
Regular partner 20.5 26.7 33.0 11.4 11.9

Married 51.3 40.3 9.3 76.2 75.9
Total 100.0 100.0 100.0 100.0 100.0


