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unmet need for services.25 (Unmet need refers to a dis-
crepancy between an expressed preference to limit or space
births and the absence of contraceptive use.26)

This substantial level of unmet need led to the devel-
opment of the Radio Communication Project, an inter-
vention consisting of two entertainment-education27 radio
serials, supplemented with radio spots, national-level ori-
entation workshops, district-level training workshops and
print materials. The radio serials are Cut Your Coat Accord-
ing to Your Cloth, directed at couples of reproductive age,
and Service Brings Rewards, a distance education program
for family planning service providers. The programs were
developed to work synergistically, by improving the demand
for and the supply of family planning services. Other field-
level monitoring and supervision activities, as well as pe-
riodic evaluation of health workers through pretests and
posttests, have helped strengthen the project’s impact.

Cut Your Coat According to Your Cloth has been broadcast
nationally on Radio Nepal once a week since December
1995. The story revolves around the lives of families in a fic-
tional village in rural Nepal. The serial aims to improve per-
ceptions of health workers, reposition contraception away
from its historically narrow association with sterilization
and toward a broader notion of the well-planned family, and
model men and women from two generations of families
actively seeking better health conditions for themselves and

their village.28 It provides information on specific contra-
ceptives, pregnancy and birthspacing, and deals with broad-
er issues that influence family planning use, such as gender
bias, family planning decision-making and improving per-
ceptions of family planning users. Stories and characters in-
troduce new ideas and attitudes related to planning a fam-
ily, counteract negative stereotypes and beliefs, and use
culturally relevant life experiences and Nepali proverbs to
project a positive attitude toward family planning.29

Spousal communication is a major theme of the serial.
It is interwoven into the story, and several episodes have
been dedicated to the topic. Positive spousal communica-
tion behaviors are promoted through role models such as
the vibeki logne, the responsible and concerned husband
who cares for his wife’s health. The vibeki logne communi-
cates with his wife on family planning use, listens to her
concerns, asks for her suggestions and values her opinions. 

Service Brings Rewards aims to improve health workers’
knowledge and skills for family planning service delivery.
The program covers a range of topics, including family plan-
ning counseling techniques and technical information on
various contraceptive methods.

STUDY DESIGN

Methods 
A population-based panel survey was carried out in three
waves to assess the impact of the Radio Communication
Project. Interviews were conducted with households to de-
termine the reach and effectiveness of the radio campaign.
The surveys collected data on program exposure as well
as demographic and reproductive health information.

The survey used a multistage cluster with replacement
sampling design. The survey was conducted in four districts,
representing three diverse regions, so as to be representa-
tive of the range of ethnic groups and levels of development
and family planning use. The districts chosen were Dang
in the midwestern region, Chitwan in the central region,
and Sunsari and Dhankuta in the eastern region. Within
each district, village development committees and munic-
ipalities were randomly selected, and within village devel-
opment committees, wards were randomly selected. The
survey team enumerated households and selected them at
defined intervals from a random start to obtain a sample
that was distributed proportionally to the population of
the village development committee.

The baseline survey was conducted in September–
October 1994 among a sample of 3,403 respondents—2,716
women and 687 men, who were predominantly husbands
of a subsample of women. A follow-up survey took place
in January 1997. The total sample size was 3,621—2,950
women and 671 men. In all, 1,905 women and 149 men
were interviewed on both occasions. A third survey was car-
ried out in March 1999 among a sample of 3,152 women
and 665 men. Some 1,442 women were interviewed at all
three waves; we used this panel to analyze the impact of
Cut Your Coat According to Your Cloth.

Women who responded to all three surveys differed in
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TABLE 1. Percentage distribution of panel survey respon-
dents, by selected characteristics, Nepal, 1994

Characteristic %
(N=1,442)

Ever attended school
Yes 21.8
No 78.2

Occupation
Agricultural 75.4
Nonagricultural/unemployed 24.6

Monthly household expenditure (rupees)†
≤1,500 26.9
1,501–3,000 54.9
3,001–4,500 9.2
≥4,501 9.0

Age
≤20 10.5
21–25 19.7
26–30 24.5
31–35 18.7
36–40 17.1
≥41 9.5

Ethnic group
Brahmin 14.8
Chhetri 18.2
Tharu 20.0
Terai groups 9.6
Tibetan-Burmese groups 18.4
Newar 4.6
Muslim 5.0
Other 9.4

Total 100.0

†Percentages are based on responses from 1,367 women. In 2001, 75
rupees=US $1.


