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between the first and second interviews, but not between
the second and third; the cessation in the broadcast of these
spots may partly explain the lack of change in the last wave.

Spousal communication varied by certain demograph-
ic characteristics of the sample. Results from an analysis of
variance using the combined spousal communication index
show that young respondents—those in their prime repro-
ductive years—had significantly more positive attitudes to-
ward spousal communication than older respondents. For
example, at wave one, the average score ranged from 0.60
to 0.77 among those aged 35 or younger, whereas it was
0.59 among those in their late 30s and 0.52 among those
in their early 40s. At each wave, scores increased for most
age-groups, but the same pattern of significant differences
remained (p<.001).

Similar analyses revealed no differences in spousal com-
munication attitudes by household expenditure but sig-
nificant variations among ethnic groups. At wave one, av-
erage scores ranged from more than 0.70 among the
Tibetan-Burmese groups, Chhetris and Brahmins to 0.43
among Muslims. By wave two, the gap had narrowed, with
scores ranging from 0.84 among Brahmins and Tharus to
0.73–0.75 among Terai groups, Newars, Tibetan-Burmese
and Muslims. However, at wave three, Muslims had the high-
est score (0.89). Ethnic differences were significant at p<.001
in the first two waves and at p<.01 at the final interview.

A final analysis of variance indicated that spousal com-
munication significantly differed by who makes decisions
about family planning use (as reported by the woman). In
1994, couples who made joint decisions about family plan-
ning scored higher on the spousal communication index
(0.78) than did those in which the husband alone made
decisions (0.73), the wife alone made decisions (0.71) or
the wife did not know who made decisions (0.23). Again,
scores increased for all groups in subsequent waves, but
the overall pattern remained the same, with differences by
who made decisions statistically significant at p<.001 in all
three time periods. 

We conducted multivariate analyses to clarify the asso-
ciation between campaign exposure and spousal commu-
nication, taking into account the confounding effects of
spousal communication that occurred prior to program

broadcast. Results show that spousal communication at
wave three was positively associated with communication
at baseline. Specifically, for those who reported commu-
nication at wave one, the odds of communication were sig-
nificantly elevated (odds ratios, 1.5–3.0) for all measures
except the intention to discuss family planning (Table 3).
Hence, a certain amount of communication existed prior
to the program broadcast and is associated with current
levels of communication. This finding indicates a selectiv-
ity among respondents, such that many—possibly as a re-
sult of their socioeconomic status or other demographic
characteristics—are positively disposed toward family plan-
ning issues and consequently may pay selective attention
to a family planning campaign. It is, therefore, possible that
the radio program did not initiate spousal communication
in this group. 

However, inclusion of campaign exposure variables in
the model indicates that, with spousal communication at
previous time periods taken into account, those who had
been exposed to the program at wave three had significantly
higher odds than those who had not been exposed of hav-
ing discussed family planning with their spouse and of be-
lieving that he approved of family planning (odds ratios,
1.9 and 1.8, respectively). Thus, contemporaneous expo-
sure, but not previous exposure, is a significant predictor
of spousal communication. Program exposure was only
marginally related to women’s awareness of the number of
children their spouse wanted at wave three (odds ratio, 1.8;
p=.06).

Family Planning Use
Although achieving the objective of increasing spousal com-
munication through a communication campaign is note-
worthy, of more crucial importance is whether the campaign
led to spousal communication that translated into contra-
ceptive use. 

Results of chi-square tests (Figure 1) indicate that in 1994,
use was highest among couples in which the husband made
family planning decisions (55%); it was somewhat lower
among those who made family planning decisions jointly
(47%) and lowest if the woman made decisions herself
(45%). In 1997, use was still most common among cou-
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TABLE 3. Odds ratios from logistic regression examining the effect of selected characteristics on spousal communication at
wave three

Characteristic Ever discussed Discussed Intends to Spouse approves Knows no. of 
family planning family planning discuss of family planning children spouse 

in past year family planning wants

Communication index
Wave one 2.16*** 1.49*** 1.74 2.77*** 2.95***
Wave two 1.40 1.20 1.50 1.62** 1.61

Occupation 0.64* 0.77 0.78 0.90 1.10
Education 2.07* 0.87 1.44 1.63 2.59
Age 0.92*** 0.90*** 0.80*** 0.99 0.95*
No. of children 0.98 1.04 1.18 0.89* 1.04
Campaign exposure 

Wave two  0.86 0.92 1.03 0.98 0.80
Wave three 1.86*** 0.98 0.99 1.82*** 1.79

*p<.05. **p<.01. ***p<.001. Note: Wave one=1994; wave two=1997; wave three=1999.




