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Noncontraceptive Services
Most family planning agencies offer re-
productive and family care health services
in addition to family planning (Table 4).
A majority offer nutritional counseling
(86%), immunizations (84%), postpartum
care (75%), well-baby care (74%), a
women’s, infant and child (WIC) nutri-
tional supplement program (67%), pre-
natal care (64%), sports or work physicals
for women (58%) or infertility counseling
(57%). Moreover, 48% provide primary
health care for their female clients. 

Fewer agencies offer such services as
colposcopy (41%), cryotherapy (40%), ge-
netic counseling (23%) or mammography
(20%). Only 9% provide abortion services
(5% of Title X–funded agencies* and 14%
of other agencies). A large percentage of
family planning agencies (68%) also offer
noncontraceptive services for men; the
most common male services are sports or
work physicals, testicular cancer screen-
ing and primary health care.

Hospitals, health departments and com-
munity health centers are much more like-
ly than either Planned Parenthood affili-
ates or independent agencies to provide

ics that provide contraceptive services for
teenagers, but are less likely to provide
other special adolescent programs. The
great majority (87%) of Planned Parent-
hood affiliates routinely provide contra-
ceptive outreach or education in schools
or youth centers, compared with 34% of
hospitals and community and migrant
health centers. 

More than half of Planned Parenthood
affiliates and independent agencies in-
clude male partners in education and
counseling, while fewer than one-third of
hospitals and community health centers
do so. Only one in 10 hospitals and health
departments routinely offer programs for
the parents of teenagers, whereas six in 10
Planned Parenthood affiliates do so. 

All types of programs for teenagers are
offered by a higher proportion of Title
X–funded agencies than of agencies with-
out Title X funding. The greatest difference
between the two groups appears in the
percentage of agencies that teach teenagers
communication or negotiation skills (45%
vs. 24%) and the percentage that train other
organizations’ staff to provide sexuality ed-
ucation to teenagers (30% vs. 14%).

School-Based and School-Linked Clinics
Nearly one-third (31%) of all family plan-
ning agencies reported that one or more
school-based or school-linked clinics are
located in their service area (Table 3). Of
these agencies, about half (16% of all agen-
cies) operate at least one such clinic, while
staff from 12% of agencies provide services
at these clinics. In all, 16% of agencies re-
port receiving client referrals from school-
based clinics and 7% report maintaining
a formal relationship with school-based
clinics that they do not operate.

Planned Parenthood affiliates are the
least likely to operate a school-based or
school-linked clinic: Two percent of all af-
filiates reported that they have such a clin-
ic as one of their sites, compared with
12–20% of other agencies. In addition, Title
X–funded agencies are 50% more likely
than agencies not receiving Title X funds
to operate a school-based or school-linked
clinic in their area. 

Planned Parenthood affiliates are the
agency type most likely to receive refer-
ral from such clinics (31%), followed by
hospitals, community health centers and
independent agencies (20–26%) and health
departments (7%). Health departments are
the agency type least likely to send clinic
staff to provide services at school-based
or school-linked clinics (6%); staff from
15–19% of all other agency types provide
such services.

a broad range of noncontraceptive ser-
vices. Hospitals are more likely to offer
such services as genetic counseling, mam-
mography and infertility treatment. Com-
munity health centers are more likely to
provide a range of noncontraceptive ser-
vices for men as well as women. With the
exception of infertility counseling and
WIC programs, Title X–funded agencies
are less likely than other agencies to pro-
vide specific noncontraceptive services.

To assess whether or not family plan-
ning agencies are more likely to offer non-
contraceptive services now than they were
in the past, we compared the percentage
offering each type of service in 199214 with
the percentage doing so in 1995. Because
of changes in the proportional distribution
of agency types within our sampling
frame, the overall differences in percent-
ages would be difficult to interpret. How-
ever, differences between 1992 and 1995
within agency types, particularly health
departments and Planned Parenthood af-
filiates, can be assessed. 

Table 4. Percentage of family planning agencies providing selected noncontraceptive services,
by client group, according to agency type and Title X funding

Client group and service Type of agency Title X funding

All Health Hospital Community Indepen- Planned Yes No
depart- health dent Parent-
ment center hood

(N=568) (N=211) (N=91) (N=44) (N=78) (N=134) (N=399) (N=168)

WOMEN AND CHILDREN
Reproductive health
Postpartum care 75 74 89 88 57 47 73 77
Prenatal care 64 62 83 77 50 26 59 72
Infertility counseling 57 50 78 57 59 54 59 56
Colposcopy 41 23 79 51 27 65 33 52
Cryotherapy 40 19 78 57 28 63 32 52
Genetic counseling 23 21 52 10 16 7 21 25
Mammography 20 7 69 21 10 4 10 35
Infertility treatment 17 4 57 20 13 7 10 28
Abortion 9 0 31 0 3 47 5 14

Other
Nutrition counseling 86 94 91 91 67 43 85 87
Immunizations 84 96 76 98 67 10 83 86
Well-baby care 74 87 67 95 48 2 72 77
WIC program 67 88 55 56 50 5 72 59
Sports/work physicals 58 39 72 91 63 36 47 73
Primary health care 48 24 80 95 49 9 31 75
Midlife health 43 30 64 50 42 68 38 50
Mental health 29 10 57 54 32 9 16 48
Day care 6 2 17 2 11 1 4 8

MEN
Reproductive health
Testicular cancer screening 44 23 62 87 45 39 31 65
Prostate cancer screening 40 17 60 87 39 17 24 63
Infertility counseling 36 30 56 36 35 28 34 39
Infertility treatment 11 2 39 10 7 5 5 19
Phalloscopy 6 0 23 8 5 1 3 11

Other
Sports/work physicals 46 27 63 88 50 15 34 65
Primary health care 43 20 64 95 47 6 26 69
Mental health 26 7 47 55 34 8 14 44

*The 5% of Title X–funded agencies that offer abortion

services do so with funds from other sources.


