
“never” to “once a week or more.”
For the multivariate analysis examin-

ing factors contributing to unplanned
pregnancy, the three contraception items
were combined into a composite measure
of barriers to contraception. If a respon-
dent indicated that any one of the three
factors contributed very much to un-
planned pregnancies, the composite mea-
sure was coded “very much”; if at least
one of the factors was considered to have
somewhat of an impact (but none con-
tributed very much), the composite mea-
sure was coded “somewhat.” The mea-
sure was rated “not at all” if this response
was provided for all three items. 

Among 4,051 survey-eligible women and
men contacted by telephone, 1,000 women
and 1,002 men completed the survey, an
overall response rate of 49%. Only 181 in-
dividuals (4%) refused the survey outright,
while 1,868 (46%) terminated the interview
before it was completed. Terminations may
have occurred because potential respon-

years ago, do you feel the percentage of
women in the United States who have un-
planned pregnancies is now much high-
er, higher, about the same, lower or much
lower?”; “Do you feel that married
women or unmarried women are more
likely to have unplanned pregnancies?”;
“Do you feel that teenagers or women
over the age of 19 are more likely to have
unplanned pregnancies?”; “What per-
centage of 14-year-old females do you feel
have had sexual intercourse?”; “What per-
centage of 18-year-old females do you feel
have had sexual intercourse?”; and “Of
every 100 abortions that occur in the Unit-
ed States, how many do you feel occur
among teenagers?”

Interviewers also collected demo-
graphic information regarding the re-
spondents’ age, race and ethnicity, mari-
tal and childbearing status, income,
education and attendance at religious ser-
vices; religious attendance was measured
with a four-item scale that ranged from

dents found the survey material embar-
rassing or distasteful, although they could
also have been due to the time required to
complete the survey (an average of 25 min-
utes). The analyses reported here weight the
data to proportionally represent the de-
mographic characteristics of the U. S. pop-
ulation by gender, race, age, educational at-
tainment and health insurance status.

Results
The sample, evenly divided between men
and women, was predominantly white
(80%); 8% were black and 7% Hispanic.
More than two-thirds of respondents were
or had been married and had children,
while 27% had no children. Approxi-
mately 7% were never-married parents.
Seventeen percent had an annual income
of less than $15,000, while 46% had an an-
nual income greater than $35,000.

Perceived Prevalence
Sixty percent of respondents considered
unplanned pregnancy a very big problem,
and virtually all respondents (90%) said
that the problem was either very big or
somewhat big. Only 7% of respondents
considered unplanned pregnancy either
not a very big problem or not a problem
at all. These views were consistent re-
gardless of sex, income or age (Table 1). 

Black respondents varied the most in
their responses, with 64% considering un-
planned pregnancy a very big problem
but 13% (more than double that of other
groups) viewing it as not a big problem.
While 50% of Hispanics viewed un-
planned pregnancy as a very big problem,
they were significantly less likely than
non-Hispanics to endorse this belief. 

Never-married women with children
were as likely as married parents and re-
spondents with no children to perceive
unplanned pregnancy as a very big prob-
lem. However, they were significantly
more likely than other respondents to con-
sider it either not a very big problem or not
a problem at all (15% compared with
5–7%). Additionally, women aged 18–29
were significantly more likely than men
of the same age to think it a very big prob-
lem (66% vs. 55%, data not shown).

More than two-thirds of respondents
believed that the percentage of women ex-
periencing an unplanned pregnancy was
either higher (42%) or much higher (27%)
at the time of the study than 10 years ear-
lier (not shown). Only 9% thought the per-
centage was lower or much lower; 2% of
respondents were not sure.

Respondents perceived unintended
pregnancy as a problem occurring main-
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Table 1. Percentage distribution of respondents, by perception of the magnitude of the prob-
lem of unplanned pregnancy, according to selected characteristics, United States, 1994

Characteristic N Problem Problem Problem not Not Total
very big somewhat big or not a sure

big problem at all

Total 2,002 60 30 7 3 100

Sex
Men 1,002 59 32 7 2 100
Women 1,000 62 28 7 3 100

Race/ethnicity
White 1,602 61 31 5 3 100
Black 166 64 22 13** 2 100
Hispanic 144 50** 37 10 3 100
Other 90 52 28 13** 7 100

Parental/marital status
Has no children 531 58 34 5 3 100
Has children

Ever-married
respondents 1,336 61 30 7 2 100

Never-married women 81 63 20 15* 3 100
Never-married men 54 63 31 6 1 100

Age
18–29 421 61 32 7 1 100
30–45 722 60 33 6 1 100
46–64 500 61 30 8 2 100
≥65 347 61 23 7 9 100

Income
<$15,000 336 61 26 8 5 100
$15,000–$35,000 633 62 29 6 3 100
>$35,000 916 60 33 6 1 100

Religious service attendance
≥weekly 729 63 26 7 3 100
≥monthly 316 60 33 5 2 100
<monthly 566 57 36 5 2 100
Never 367 63 28 6 2 100

Education
<high school 185 58 19 15 7 100
High school graduate 1,149 61 31 5 2 100
College graduate 664 59 34 6 1 100

*p≤.05. **p≤.01. Note: Totals may exceed 100% due to rounding.


