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Evaluating a Decision-Making Tool for Family Planning Clients and Providers

TABLE 1. Percentage distribution of family planning clients

videotaped during consultations with providers three

months before and one month after the providers attended

a training session on the WHO flipchart, by selected charac-

teristics, Mexico City, 2003–2004

Characteristic Baseline Postintervention
(N=38) (N=45)

Age*
17–24 44.7 64.4
25–34 47.4 20.0
35–50 7.9 15.6

No. of children
0 2.6 8.9
1 39.5 31.1
2 31.6 42.2
≥3 26.3 17.8

Education
≤elementary 18.4 42.2
Some high school 52.6 33.3
≥high school 29.0 24.4

Type of client
New† 52.6 55.6
Continuing 47.4 44.4

Client’s contraceptive method‡
IUD 65.8 60.0
Implant 15.8 11.1
Injectable 7.9 8.9
Pill 7.9 4.4
Condom 2.6 15.6

Total 100.0 100.0

*p<.05. †New clients were defined as people who wanted to select a new method
on the day of their clinic visit and, therefore, included some returning clients
who wanted to switch methods. ‡Includes the methods chosen by new clients
during consultation and the methods of continuing clients.


